
Email Marketing Campaign For ChicVibe

Executive Summary
The ChicVibe summer sale email marketing campaign aims to create significant awareness and
engagement for ChicVibe's new collection and summer sale. ChicVibe is a contemporary fashion
brand known for its high-quality clothing and accessories that help customers express their unique
styles effortlessly.

The campaign targets young professionals, social media influencers, and loyal customers aged 18-35,
predominantly female but inclusive of all genders. These individuals are trend-conscious, active on
social media, and prefer personalized shopping experiences.

The primary goals of the campaign are to:

1. Increase Website Traffic: Achieve a 20% increase.
2. Boost Sales: Target a 15% increase during the campaign period.
3. Enhance Customer Loyalty: Strive for a 10% increase in repeat purchases over three months.

To achieve these goals, the campaign employs a strategy of segmentation, personalization, and
automation. Emails will be tailored to different customer segments and triggered by specific actions,
ensuring relevance and engagement. The campaign will include various email types such as welcome
emails, pre-sale announcements, promotional offers, and personalized recommendations.

Tools like Mailchimp, Visual Studio Code, and Google Analytics will be utilized to design, automate,
and measure the campaign's effectiveness. This integrated approach will streamline processes and
provide insightful analytics, helping ChicVibe achieve its objectives and build a strong foundation for
future email marketing efforts.

Campaign Goals
The goal of this email marketing campaign for ChicVibe is to create awareness for their summer sale
and new collection, driving traffic to the website to explore the new arrivals. It aims to boost sales
through exclusive promotions and limited-time offers while building customer loyalty with personalized
discounts and early access deals. Success will be measured by achieving a 20% increase in website
traffic, a 15% increase in sales, and a 10% increase in repeat purchases over the next three months.
This goal supports ChicVibe's objective of enhancing customer engagement and driving sales through
targeted email communication.

Performance Metrics

To measure the success of the ChicVibe summer sale email marketing campaign, the
following metrics will be tracked:

1. Website Traffic: Aiming for a 20% increase in visitors to the ChicVibe website.
2. Sales: Targeting a 15% increase in sales during the campaign period.
3. Repeat Purchases: Striving for a 10% increase in repeat purchases over the next

three months.
4. Email Open Rates: Monitoring the open rates of various email types to gauge

engagement.



5. Click-Through Rates: Tracking the percentage of recipients who click on links within
the emails.

6. Conversion Rates: Measuring the number of email recipients who complete a
purchase.

7. Customer Feedback: Collecting feedback through surveys to improve future
campaigns​.

Campaign Duration

The email marketing campaign for ChicVibe is planned to span a comprehensive period of
12 weeks.



Target Audience
This section provides a detailed profile of our audience, including demographic, psychographic, and
behavioral information. By tailoring our messages to these specific characteristics, we can create
more relevant and engaging content that resonates with our customers and drives campaign goals.

Demographic Information:

★ Age: 18-35
★ Gender: Predominantly female, but inclusive of all genders.
★ Location: Urban areas with a focus on fashion-forward cities globally.
★ Income Level: Lower middle to upper-middle class.
★ Occupation: Young professionals, college students, fashion enthusiasts, social media

influencers, and style-conscious individuals.

Psychographic Information:

❖ Lifestyle: Trend-conscious, enjoy staying updated with the latest fashion trends, and
frequently shop online.

❖ Interests: Fashion, beauty, social media, travel, events, and lifestyle activities.
❖ Values: Quality, style, self-expression, and sustainability.
❖ Shopping Behavior: Prefer online shopping with a penchant for exclusive deals and new

collections, value personalized shopping experiences.

Behavioral Information:

➢ Purchase Behavior: Regularly purchase fashion items, influenced by social media trends
and influencer recommendations.

➢ Engagement: Highly active on social media platforms like Instagram, Pinterest, and TikTok,
often sharing their fashion finds and outfits.

➢ Technology Use: Comfortable with digital platforms, utilizing mobile devices for shopping,
and staying updated with fashion trends.

➢ Brand Loyalty: Likely to become repeat customers if they receive personalized offers and
exclusive deals, value brands that engage with them directly through personalized
communication.

Campaign Strategy

Objective: Ensure emails are relevant to different customer segments to improve engagement and
conversion rates.

★ Segmentation
● Segment 1: Young professionals (18-25) with frequent purchases.

- Characteristics: Trend-conscious, budget-friendly options.
● Segment 2: Social media influencers with high engagement but low purchase

frequency.
- Characteristics: High visibility, influential, trendsetters.

● Segment 3: Loyal customers who have made multiple purchases.
- Characteristics: Brand advocates, high lifetime value.

★ Personalization
● Subject Lines:

- Use the recipient's name or reference their past purchases.



● Product Recommendations:
- Showcase products based on previous purchases or browsing history.

● Tailored Content:
- Customize the body of the email to include personalized offers or content

relevant to each segment.



Email Campaign Content
This section outlines our detailed strategy for each email type, including welcome emails, pre-sale
announcements, promotional emails, product showcases, and more. Our goal is to create engaging,
personalized content that resonates with our target audience, driving traffic and boosting sales. This
content is tailored to specific triggers and customer behaviors, throughout the campaign.

Email Types For This Summer Campaign:

➔ Welcome Emails:
This will introduce new subscribers to ChicVibe, highlight the brand’s values, and offer a

little more discount on their first purchase during the sale period.
➔ Pre-Sale Announcement Emails:

This will inform subscribers about the upcoming summer sale, creating anticipation, sent 2
weeks before the sale, with follow-ups 1 week and 3 days before the sale.

➔ Promotional Emails:
This will announce the summer sale and new collections, and highlight exclusive

promotions and limited-time offers.
➔ Product Showcase Emails:

This will highlight new arrivals, bestsellers, and themed collections.
➔ Personalized Recommendation Emails:

This will contain personalized product recommendations based on past purchases or
browsing history.

➔ Loyalty Emails:
This will offer exclusive deals and early access to sales for loyal customers.

➔ Engagement Emails:
This will contain fashion tips, style guides, and user-generated content linking to the

product.
➔ Re-engagement Emails:

This will target inactive subscribers with special offers to encourage them to revisit the site,
targeting inactive subscribers.

➔ Post-purchase Emails:
This will be to thank customers for their purchases, request feedback, and suggest related

products to encourage repeat purchases, sent 2 days after purchase, with follow-ups 1 week
later for feedback.

Email Triggers
Utilizing triggers is crucial to optimize the efficiency and effectiveness of the ChicVibe summer sale
email marketing campaign. It enables the timely delivery of relevant emails based on specific
subscriber actions or behaviors. Here is a detailed plan for establishing key automation workflows and
triggers for the campaign:

1. Welcome Series Workflow

Trigger: New subscriber sign-up.

● Day 1: Welcome email introducing ChicVibe and offering a 20% discount on their first
purchase.

● Day 3: Highlight bestsellers and popular categories.
● Day 7: Share customer testimonials and style inspiration.



2. Pre-Sale Reminder Workflow

Trigger: Specific dates leading up to the sale.

● 2 weeks before sale: Announce the upcoming summer sale.
● 1 week before sale: Reminder with a preview of sale items.
● 3 days before sale: Final reminder with a countdown timer.

3. Abandoned Cart Workflow

Trigger: Items added to cart but no purchase made.

● Hour 1: Reminder email about items left in the cart.
● Day 1: Follow up with a discount code to encourage purchase.
● Day 3: Final reminder with a sense of urgency.

4. Post-Purchase Follow-Up Workflow

Trigger: After a customer makes a purchase.

● Day 1: Thank you email with related product recommendations and discount.
● Day 7: Follow-up email requesting feedback and offering a small discount on the next

purchase.

5. Engagement Workflow

Trigger: Regular intervals during the campaign.

● Weekly: Fashion tips, style guides, and user-generated content to keep the audience
engaged.

6. Loyalty Workflow

Trigger: Regular intervals for loyal customers.

● Bimonthly: Exclusive deals and early access to new arrivals for loyal customers.

7. Re-Engagement Workflow

Trigger: When subscribers become inactive.

● After 3 months of inactivity: Special offer to re-engage inactive subscribers.
● Follow-up after 1 month: Survey asking for feedback and offering a significant discount to

win back the subscriber.

8. Personalized Recommendation Workflow

Trigger: Based on subscriber behavior such as browsing history or past purchases.

● Monthly: Highlighting new arrivals and products that match their preferences.

9. Mid-Sale Reminder Workflow



Trigger: During the middle of the sale period.

● Midway through the sale: Reminder about the ongoing sale with additional discounts.

10. Final Days Reminder Workflow

Trigger: As the sale period nears its end.

Last 3 days of the sale: Urgent reminder to make final purchases with last-minute discounts.

Email Marketing Content Calendar
This calendar provides a comprehensive schedule of our planned emails, detailing send dates, target
segments, and key messages.

Email Content Calendar

https://docs.google.com/spreadsheets/d/1LZv9U3Ol2HzcFniKuyqxuNd88X2aKwXI5No3nLWPdAI/edit?usp=sharing


Email Template Mockup

To run a successful email marketing campaign, having well-designed and thoughtfully crafted email
templates is key. The following mockups show how we can engage ChicVibe's audience with different
email types based on specific triggers and customer behaviors. These examples will highlight the
content, design, and key elements of our email strategy, making sure we have a consistent and
effective communication plan throughout the campaign.

★ Pre-Sale Email Mockup
Purpose: Create excitement and inform subscribers about the upcoming sale.



★ Welcome Email Mockup
Purpose: Greet new subscribers and offer a discount on their first purchase.



★ Post-Purchase Follow-Up Email
Purpose: Thank customers for their purchase and suggest related products.



★ Post-Purchase Follow-Up Email
Purpose: To encourage repeat purchases, thank customers for their purchases, request
feedback, and suggest related products.



★ Promotional Email
Purpose: Summer sale and offer exclusive discounts.



★ Product Showcase Email
Purpose: Highlight new arrivals and popular products to drive sales.



★ Personalized Recommendation Email
Purpose: Suggest products based on past purchases to enhance the shopping experience.



★ Engagement Email
Purpose: Provide fashion tips and style guides to keep our audience engaged.



★ Re-engagement Email
Purpose: Re-engage customers who haven't shopped with us in a while with a special offer



★ Loyalty Email
Purpose: Reward loyal customers with early access to new arrivals



Suggested Tools

To ensure the success of the ChicVibe email marketing campaign, we have identified a range of tools
that will help streamline the process, enhance design and personalization, automate workflows, and
provide insightful analytics. These tools have been selected based on their functionality, ease of use,
and compatibility with our campaign goals. Our email templates have also been designed using
CSS/HTML to ensure high customization and responsiveness across all devices.

Suggested Tools:

❖ Mailchimp: We will use Mailchimp for its customizable email templates, automation
workflows, and detailed analytics. It supports the integration of custom CSS/HTML templates,
allowing for advanced design flexibility.

❖ Visual Studio Code: We will use this powerful code editor for writing and editing CSS/HTML
code for our email templates.

❖ Zapier: Zapier will be used to automate tasks by connecting different apps and services,
streamlining marketing workflows, and ensuring efficient campaign management.

❖ Google Analytics: Google Analytics will be used to track website traffic and measure the
impact of email campaigns on-site visits and conversions.

❖ Salesforce: We will use Salesforce as a comprehensive CRM solution that integrates well
with various email marketing platforms, enabling enhanced customer segmentation and
targeting.

❖ SurveyMonkey: SurveyMonkey will be used for gathering feedback from customers and
subscribers to improve future campaigns, ensuring we address their needs and preferences.

❖ Hootsuite: Hootsuite will manage and schedule social media posts to complement our email
marketing efforts, increasing overall engagement and reach.

Integration
By integrating these tools, we will create a seamless and efficient workflow for our email marketing
campaign. For example, we will use Mailchimp for sending emails, Visual Studio Code for designing
templates, and Google Analytics for tracking performance. Automation tools like Zapier will connect
these platforms, ensuring smooth data flow and task automation. This integrated approach will help us
achieve our campaign goals efficiently.

Conclusion

The ChicVibe summer sale email marketing campaign is designed to create a meaningful connection
with customers through personalized and timely emails. By focusing on different customer segments
and tailoring content to their preferences, we aim to boost website traffic, increase sales, and
encourage repeat purchases over the next three months.

Using tools like Mailchimp, Visual Studio Code, and Google Analytics, we can craft engaging emails,
automate our workflows, and track our success. Our use of segmentation and triggers ensures that
each message is relevant and engaging, making customers feel valued and connected to the
ChicVibe brand.

With this strategic approach, ChicVibe is set to achieve its campaign goals, strengthen customer
relationships, and build a solid foundation for future marketing efforts


